DEPARTMENT OF COMMERCE (PG)
M.COM COURSE OUTCOME

SI. No.

Core

COURSE OUTCOME

CC-1

MC -1.1 MANAGEMENT CONCEPTS AND PRACRTICES
Familiarize the students with the developments of management
principles and practices.

cC-1l

MC - 1.2 STATISTICS FOR MANAGEMENT

The objective of this course is to make the students learn the
application of  statistical tools and techniques for decision
making.

CC-1l

MC — 1.3 CORPORATE FINANCIAL ACCOUNTING
The objective of this course is to expose students to advanced

accounting issues and practices such as maintenance of company
accounts, valuation of goodwill and shares, and handling
accounting adjustments.

CC-1IV

MC — 1.4 FINANCIAL MANAGEMENT

The objective of this course is to enable the students to understand
the fundamentals of financial management in the context of a
corporate entity. It attempts to acquaint them with different
dimensions of financial management with a focus on the
application of the relevant tools and techniques of financial
decision-making aimed at shareholder’s wealth maximization.

CC-V

MC-1.5 ACCOUNTING FOR MANAGERIAL DECISION
MAKING
The objective of this course is to acquaint students with the
accounting concepts, tools and techniques for managerial
decisions.

CC- Vi

MC - 1.6 INSURANCE MANAGEMENT
The course aims at developing necessary skills for applying the
principles of financial analysis to management of funds by
commercial banks and the insurance sector.

CC- VI

MC — 2.1 BUSINESS ENVIRONMENT

The Course develops ability to understand and scan business
environment analysis opportunity and take decisions under
uncertainty.

CC- Vil

MC — 2.2 ORGANISATION BEHAVIOUR
The objective of this course is to help students understand the

conceptual framework of Interpersonal and organizational
Behaviour.

CC-1IX

MC — 2.3 MARKETING MANAGEMENT
The objective of this course is to facilitate understanding of the

conceptual framework of marketing and its applications in
decision making under various environmental context.

10

CC-X

MC - 2.4 MANAGERIAL ECONOMICS
This course develops managerial perspective to economic

fundamentals as aids to decision making under given environment.

11

CC-Xi

MC — 2.5 SMALL BUSINESS MANGEMENT
The objective of the present course is to sensitize the students

about the role of SME sector in the economic development of the




country. The present course also includes discussion on various
functions of small scale units including tools and techniques of
project preparation and appraisal.

MC - 2.6 SOCIAL SURVEY & RESEARCH METHODOLOGY
The Objective of this course is to acquaint students the concepts

12 CC - Xl Social Survey and Research. They will also be provided inputs
research methods, research methodology, and process of research
the process of research the process of report writing.

MC — 3.1 PROJECT REPORT

13 cC- Xl Presentation and Viva-Voce:

MC - 3.2: STRATEGIC MANAGEMENT

14 cC - XIV The objective of this course is to enhance decision making abilities
of students in situation of uncertainty in a dynamic business
environment.

MC — 3.3 FINANCIAL INSTITUTIONS AND MARKETS

15 CC - XV This course aims at providing students with an understanding of
the structure, organization and working of financial markets and
Institutions in India.

MC — 3.4 ECONOMIC ANALYSES FOR DECISION MAKING

16 CC-XVI | This course develops managerial perspective to economic
fundamentals as aids to decision making under given environment.
MC - 3.5 ADVANCED ACCOUNTING
The objective of the course is to expose the students to advanced
company account as well as specialized accounts for different
types of organization.

17 CE-I OR
MC — 3.8 MERCHANT BANKING AND FINANCIAL
SERVICES
To know the conceptual, functional, and regulatory aspects of
India Capital Market and Merchant Banking activities
MC — 3.6 CORPORATE TAX PLANNING
To provide a conceptual idea about the various provisions of the
Income Tax Act. related to the corporate sector and study the
implications of these provisions on the tax planning of the

) companies
18 CE-1I OR.
MC — 3.9 INTERNATIONAL FINANCE
To provide a theoretical and practical understanding of the issues
involved in international finance from the perspective of a
company engaged in international trading.
MC — 3.7 ADVANCED AUDITING
To gain expert knowledge of current audit practices and procedure
and apply them in auditing engagements.
OR

19 CE -1l MC — 3.10 SECURITY ANALYSIS
This paper intends to make the students understand about markets
available for securities trading, its pricing and valuation and
strategies used in bond valuation
MC - 4.1 CORPORATE GOVERNANCE & BUSINESS
ETHICS

20 CC - XVII The objective of the paper is to provide a theoretical understanding

of the issues involved in corporate governance and business ethics
from the perspective of a company manager engaged in welfare of
the stakeholders.




21

CC - XVl

MC — 4.2 MANAGEMENT OF FINANCIAL INSTITUTIONS
The objective of the present course is to provide a comprehensive
knowledge to the students about the role of financial institutions
in the economy and the way these institutions, specially the
commercial banks manage the asset and liabilities side of the
balance sheet.

22

CE-1IV

MC — 4.3 INTERNATIONAL ACCOUNTING
To acquaint the students regarding the international dimensions of
accounting, foreign currency translation, transactional reporting
and efforts at harmonization.

OR
MC — 4.6 PORTFOLIO MANAGEMENT
The objective of this course is to help students understand various
aspect of security analysis & portfolio management.

23

CE-V

MC — 4.4 ACCOUNTING STANDARDS AND CORPORATE

REPORTING

To provide an understanding of the accounting standards of ASB

and IASB, and to study the corporate reporting practices in India.
OR

MC — 4.7 RISK MANGMENT & DERIVATIVES

This course will familiarize the students in the application of

various tools and techniques of financial risk management.

24

CE - VI

MC — 4.5 ACCOUNTING FOR NPOs
To help students understand the basic principles of preparing and
presenting financial statements and reports of NPOs.

OR
MC — 4.8 FINANCIAL REGULATORY FRAMEWORK
The basic purpose of this course is to enable the students to have
fundamental knowledge about the financial regulatory systems
prevailing in India.




