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CC 405 International Business 0L:1T:2P 2 Credits 

Course Objectives: 

The course aims to help students to understand the evolution and significance of 
international trade in contemporary business environment and examine various 
economic integration by analyzing the emerging trends in International Business 

Course Contents : 

Unit 1: Introduction to International Business 

Introduction to International Business Stages of Internationalization – EPRG Framework 
- International Trade Theories: Theories of International Trade Mercantilists, Absolute 
Cost and Comparative Advantage, Factor Proportions, Neo-factor Proportions Theories, 
Country Similarity Theory, Intra-industry Trade, Tariff and Non-Tariff Barriers in Global 
Businesses 

Unit 2: Introduction of Foreign Direct Investment 

Introduction Foreign Direct Investment in the World Economy, Trends in FDI 

Theories of Foreign Direct Investment, Greenfield and Brownfield FDI, Benefits and Costs 
of FDI, International Institutions and the Liberalization of FDI, CAGE Model. 

Unit 3: Economic Integration 

Economic indicators and their impact on international business decisions, Regional 
Economic Integration and Trade Blocs, Basic Principles of Multilateral Trade 
Negotiations, Instruments of Trade Regulation, FDA, custom union, common market 
economic union, Emerging Markets and Developing Economies. 

Unit 4: Emerging Trends in International Business 

International Entrepreneurship and Born Global Firms, Ethical Considerations - CSR 
Frameworks and Approaches and ethical considerations, ESG investing and reporting 
standards, corporate responses to climate change and social justice issues 

Implications of Brexit on international business laws, the rise of digital platforms, and e- 
commerce. Re-shoring and Nearshoring Trend, Impact of pandemic on International 
Business. 

Text Books (Latest Edition): 

International Business: Competing in the Global Marketplace" by Charles W. L. Hill. 
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Case Study 

1. The Battle in Seattle and the Anti-Globalization Movement Pg 82 International 
 Business, Managing Globalization, John S. Hill 

2. Making the Apple iPhone International Business, Eleventh Edition (McGraw Hill 
2019), by Charles W.L. Hill, G. tomas M. Hult, Rohit Mehtani 

3. Case Study: Pharmeasy Expansion Dilemma amidst Regulatory Uncertainties Ivey 
 Publishing 2020 

4. Case Study: Unilever's Lifebuoy in India: Implementing the sustainable plan 
 Harvard Business School Case study 2017 

Course Outcomes: 

Demonstrate and interpret the fundamental theories of international business and 
trade. 

Develop an understanding of the concept of Foreign Direct Investment and its 
impact on various world economy 
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3. Analyse the significance of economic Integration in International Business 

4. Appraise and develop a comprehensive understanding of global emerging trends 
and stakeholder engagement 

********* 


